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style
trend

trend-ometer this week’s ups and downs

Clunky kicks
We love that Josefina 

uses faux fur, but 
these trainers are too 

clunky.

Styling by Hafsa Lodi / The National; photo by Mona Al Marzooqi / The National

Dress your phone in one of these cool, statement-making covers
1. Vacation cover for iPhone 6, Dh180, Kate Spade, Abu Dhabi Mall, 02 447 5289; Dubai Mall, 04 325 3518 and elsewhere. 2. Arabic 
“Not for Sale” cover for iPhone 6, Dh120, Fyunka at www.sivvi.com. 3. Fun cover for iPhone 6, Dh200, Kate Spade. 4. Fresh spray 
cover for iPhone 6, Dh236, Moschino at www.stylebop.com. 5. Paradise cover (customisable for all phones), Dh129, Leah Flores at 
www.thekase.com. 6. Arabic woman cover for Samsung Galaxy 6, Dh250, Reem Al Rawi at O’de Rose, Al Wasl Road, Dubai, 04 348 
7990. 7. Arabic man cover for Samsung Galaxy 6, Dh250, Reem Al Rawi at O’de Rose. 8. Cactus cover for iPhone 5, Dh69, Mango at  
www.sivvi.com. 9. I Am Very Busy cover for iPhone 6, Dh110, Ban.do at www.sivvi.com. 10. Live the Life You Love cover (customisable 
for all phones), Dh129, Mary Nesrala at www.thekase.com. 11. Chill Pills cover for iPhone 6, Dh150, Ban.do at www.sivvi.com.

 Feeling techy
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I was recently on holiday 
in Bali with my husband, 
where I couldn’t help notice 
something that really irked 

me – an unfortunate technology 
takeover that I had been accus-
tomed to experiencing while at 
home, but was dismayed to see 
while on holiday, where I was 
hoping for a digital detox. 

We began our holiday at a 
beautiful jungle retreat in Ubud, 
complete with morning yoga 
sessions and locally farmed 
pomegranate salads. An infin-
ity pool overlooking endless 
greenery and a heavenly spa 
completed the serene setting. 
The second half of our Bali trip 
was spent at Nusa Dua. The up-
beat, family-minded beach re-
sort was a nice change from the 
soothing calm of the jungle, ex-
cept for one very annoying thing 
– the endless number of smart-
phones. 

It started with the selfies. 
While lounging by the pool, if I 
glanced up for a moment, I was 
sure to spot at least one mon-
strous selfie stick jutting into 
the air, as a throng of eager hol-
idaymakers all crammed their 
faces into the picture. Then I 
realised I was one of few hotel 
guests with a book in hand at 
the beach. Others brought their 
tablets and phones along with 
them, constantly scrolling, tap-
ping or typing on them. Some, I 
noticed, were even browsing on-
line shopping sites, rather than 
strolling through  traditional 
markets around Bali. What a 
shame. 

It isn't just a holiday phenom-
enon. Attend just about any 
fashion party or new product 
launch in the UAE, and you will 
find a gaggle of girls lining up 
for photo ops – of themselves. 
Often, it’s all in good fun – a 
night out with the girls calls for 
a selfie or two. But it’s easy to 
get sucked in. Before posting 
an image, some women take 
time to tag each brand featured 
in their outfit, along with a host 
of hashtags so that their posts 
will become more popular and 
will  potentially get posted by 

one of the countless street-style 
accounts. 

While Instagram began as 
a simple photo sharing app, 
 today, our feeds are cluttered 
with sponsored advertise-
ments, with photos ranked 
according to popularity predic-
tions, giving way to the creation 
of the “Instablogger”. Then 
there’s Snapchat. What began 
as a somewhat harmless app to 
share sly photographs has now 
evolved into something else 
entirely. It’s now almost nor-
mal for a person to be talking to 
themselves – well, their phones 
– in public, as they share things 
with their followers. 

Fashion is a mode of self- 
expression. It’s about buying 
clothes that you like and want 
to wear. You seek out garments 
that will flatter your body type, 
and look for prints and colours 
that complement your person-
ality. What’s unfortunate about 
the advent of the social media 
celebrity in fashion is that you’re 
encouraged, almost pressured, 
to incorporate somebody else’s 
fashion preferences into your 
own wardrobe. 

Social media draws you in 
slowly and deceptively, until 
you risk becoming a mindless 
drone, giving undeserved atten-
tion to strangers and self-made 
social-media celebrities who 
simply have a knack for pairing 
together pieces of clothing with 
a stylish flair, which isn’t all that 
rare. Fashion should be fun and 
personal – we shouldn’t strive 
to be constantly glued to our 
phones while dressed exactly 
like the latest street-style post 
on social media. So think twice 
before you take out your phone 
to work your angles, pout your 
lips or look up other people. 
And don’t think that, as a mere 
observer, you’re any less guilty 
of the addiction. A few years 
ago, stalking to such extents 
would have been considered 
downright creepy – just because 
you’re doing it digitally, doesn’t 
make it any less so.

hlodi@thenational.ae

Don't turn into 
a social-media 
monster 

fashion notes
Hafsa Lodi

Romping home
Mochi nails pattern 
and beading with 

this amazing romper 
suit.

Even if your look is faultless, try not to blot your copybook by 
overindulging on your phone and on social media. Kirstin Sinclair / 
Getty Images; Melodie Jeng; Timur Emek / Getty Images

Berry nice
Trust Mac to bring 

out the perfect 
shade of raspberry 

lipstick. 

Watch out
Escada is normally 
great for jewellery, 
but this ring is a bit 

“Elvis the Vegas 
years”.

Suave sunnies
Linda Farrow does 
it again with these 

timeless tortoiseshell 
sunglasses.


